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The course 2684CA Design and Entrepreneurship is designed to 
embrace sustainable design practice but now begins to go beyond 
them. It is the bjective that students will further analyse design 
problems and develop and apply sustainability principles and 
solutions to communication design projects.  It was proposed that 
students develop, produce and promote a product that solves a 
problem using recycling or upcycling as a sustainable design method.

The product I created was a sensory pillow. A comfortable pillow  comfortable pillow 
infused with lavender to give a relaxing aroma. The product is to be infused with lavender to give a relaxing aroma. The product is to be 
created during art therapy sessions at a local mental health hospital created during art therapy sessions at a local mental health hospital 
and is aimed at women aged 10 - 60 who ebrace mindfulness and is aimed at women aged 10 - 60 who ebrace mindfulness 
practice due to mental health concerns.practice due to mental health concerns.

The producted engages two social causes.  The first being recycling of The producted engages two social causes.  The first being recycling of 
clothing waste in the creation of the pillows, preventing it ending in clothing waste in the creation of the pillows, preventing it ending in 
landfill.  The fabric to make the pillows is sourced from second hand landfill.  The fabric to make the pillows is sourced from second hand 
shops. The fashion industry has a high negative environmental impact shops. The fashion industry has a high negative environmental impact 
due to the waste it generates going straight into landfill, taking 40 due to the waste it generates going straight into landfill, taking 40 
years to decompose (ABC, 2018; Jacometti, 2019; Upparel, 2022).years to decompose (ABC, 2018; Jacometti, 2019; Upparel, 2022).

Additionally, the use of the pillows encourages and enhances Additionally, the use of the pillows encourages and enhances 
mindfulness practices for people suffering with mental health mindfulness practices for people suffering with mental health 
concerns. Over two in five Australians aged 16-85 years have concerns. Over two in five Australians aged 16-85 years have 
experienced a mental disorder at some time in their life (ABS, 2022).experienced a mental disorder at some time in their life (ABS, 2022).

The brand of the pillow is Lily Loo a take on my dogs name.  It is The brand of the pillow is Lily Loo a take on my dogs name.  It is 
meant to reflect style, comfort and a touch of country luxury.meant to reflect style, comfort and a touch of country luxury.

This journal is my journey to create the sensory pillows.  It details 
the initial ideas and concepts.  It outlines final product decisions and 
naming.  The journal follows the creation process from conception, 
sewing the pillow and a creating brand for them, which includes a 
logo. The journal includes a business model and venture summary 
and is supported by my commentary reflections along the way.

Introduction



Production Schedule

WEEK ONEWEEK ONE
Twenty Ideas

WEEK TWO
Three Product 
Pitches

WEEK THREE
Pitch Reflections
Brand Name Generation
Product Creation

WEEK FOUR
Brand Name Generation
Business Model Canvas
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Product Creation

WEEK FIVE
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Toolkit
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Product Photo Shoot

WEEK SIX
Market Research
Brand Mark
Branding Photo Shoot

WEEK SEVEN
Brand Mark
Venture Summary
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Brand Mark
Overall Reflection
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Product Branding Creation
Branded Product Photo Shoot

WEEK TEN
Journal Completion

WEEK ELEVEN
Behance Development
Instagram
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Product Range Promotion



Week One
Week One Lecture
Twenty Ideas



Week One Lecture

Sensory pillow

Reflection 13 August 2022

My initial thoughts on the 
project were theme inspired.  
Either mental health or housing. 
I have a lot of interest in 
both.  I was also considering 
brand identity but at this 
stage was thinking more of a 
brand for myself then for an 
entrepreneurial project.  I was 
having a rough day mentally 
during this lecture and the 
illustrative note taking was a 
great distraction.



Twenty Ideas

Advised to do this 
one by a student

Tutor comment: Too 
big a project to take on

Initially high 
contender

First pillow 
concept

Popular concept

The purpose of this assessment was to 
generate 20 ideas to hopefully come up 
with an idea for this semester.



Week Two
Week Two Lecture
Three Pitches



Week Two Lecture

Reflection 13 August 2022

Our idea needs to be up-cycled 
or recycled. I was thinking of 
going to a second hand store for 
inspiration.



Three Pitches

The three pitches 
project lead me to the 
conclusion I woud do 
sensory pillows for the 
assessments.



Week Three
Pitch Reflection
Week Three Lecture
Brand Name Generation



Pitch Reflections

My three pitches comprised of sensory cushions, sensory dolls and 
camera straps.
Sensory cushions – upcycled from clothing and curtains from a 
charity shop, these cushions appeal to the senses.  They use two 
different fabrics that you can touch and feel and are infused inside 
with the aroma of lavender.  They are aimed at females as they 
are quite feminine and those seeking to relax or participate in 
mindfulness exercises.
Sensory dolls – clothing and curtains are recycled from a charity 
shop to produce male and female rag dolls.  T-shirts form the soft 
texture body and clothing, and curtains make the rag doll clothes.  
With lots of textures and fabrics used, the dolls should appeal to a 
younger baby to toddler audience.  The doll is infused with lavender 
to aid the relaxation of the child.
Camera straps – these camera straps are created from tough 
materials sourced at charity shops.  The upcycled material includes 
strong curtains, denim, and leather belts.  The product would appeal 
to photographers who want to add a touch of personality to their 
equipment.
The general feedback was they were all suitable ideas that could 
move forward.  The cushions were the most popular followed by 
the rag dolls.  My personal favourite was the rag dolls, but I have 
limitations on sewing ability and the concept might be too time 
intensive to pull off as a project and an ongoing business.

I chose to go with the sensory cushion as that was something 
achievable within sewing capabilities.  There were suggestions 
from the group to use velcro, buttons or zippers along one 
edge so that the pillowcase could be washed and the lavender 
replaced. Unfortunately, this is a bit beyond my ability, and I have 
chosen to use a sewing machine to patchwork the front of the 
pillow and sew three edges.  I will then put in a pillow insert with 
some lavender and hand sew the fourth side shut.
I’m picking green styles and shades of fabric to make the 
pillows as I plan to do an outdoor bush setting photo shoot of 
the product for marketing.  I think the green of the cushions, 
the lavender, mindfulness and outdoors all fall together 
sympathetically.



Week Three Lecture

Reflection 13 August 2022

Upon choosing the sensory 
cushion for my product, I’m 
starting to think about brand 
names and images for a logo.  
I’d like to incorporate green 
as that the colour I want to 
make the cushions.  I want 
to do the bush and nature 
settings for my behance work 
images.  I’m not sure how to 
incorporate the mauve of the 
lavender sprig.

Brand Name 
Generation



Brand Name Generation

I came up with a lot of names for the 
products company.  Ultimately I settled on 
by Lily Loo.  Upon completion of week 9, 
my tutor suggested by use of the phase 
‘country luxury’ may have been a good 
name choice.



Brand Name Generation

Lily Loo Lavender won the name 
analysis but this was soon changed 
to by Lily Loo as the previous didn’t 
sit right in logo’s.



Week Four
Business Model Canvas
Mood Boards



Business Model Canvas



Mood Boards



Week Five
Week Five Lecture
Toolkit Development



Week Five Lecture

This weeks lecture aided 
me in determining the 
brand outcomes.



Toolkit Development

Tutor comment: 
Eye drop 
colours from 
lavender image 
to be colour 
palette.

This initial toolkit was 
later scraped completely.



Week Six
Week Six Lecture
Making the Products
Brandmark Market Research
Brandmark Idealation
Brandmark Varitions
Final Brandmark



Week Six Lecture



Making the Products



Brandmark Market Research

Week 



Brandmark Idealation

Lily Loo
Lavender

Sensory Pillow

Lily Loo
Lavender

Sensory Pillow



Brandmark Idealation

by Lily Loo
Lavender

Sensory Pillow

Lily Loo
Lavender

Sensory Pillow
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Brandmark Variations

LL
Sensory Pillows

by Lily Loo

L
Sensory Pillows

by Lily Loo

L

L
Sensory Pillows

L

by Lily Loo



LL

sensory pillows

Final Brandmark
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Interviews

Karen, aged 37

I love the concept around mindfulness as I suffer from anxiety and could really benefit by I love the concept around mindfulness as I suffer from anxiety and could really benefit by 
sitting and relaxing against the pillows.  I would probably use them in an indoor setting on my sitting and relaxing against the pillows.  I would probably use them in an indoor setting on my 
bed or decorating the settee.bed or decorating the settee.

I think its great thet you’ve thought of a productive way to create them, using the art therapy I think its great thet you’ve thought of a productive way to create them, using the art therapy 
classes at a mental rehabilitation hospital.classes at a mental rehabilitation hospital.

Lexie, aged 9

Lexie suffers from anxiety, particularly in unknown social settings.  She visited a psychologist in Lexie suffers from anxiety, particularly in unknown social settings.  She visited a psychologist in 
younger primary school years because she wouldn’t communicate with her fellow classmates younger primary school years because she wouldn’t communicate with her fellow classmates 
or teacher.or teacher.

Lexie loves the ‘smelliness of the pillows because they make her relax’, she said she’d like one Lexie loves the ‘smelliness of the pillows because they make her relax’, she said she’d like one 
on her bed.on her bed.

Carol, aged 62

Slightly outside the age group of the target audience, Carol says ‘I suffer from depression at Slightly outside the age group of the target audience, Carol says ‘I suffer from depression at 
times and smells cheer me up.  The aroma of the lavender is subtle and not overwhelming, it’s times and smells cheer me up.  The aroma of the lavender is subtle and not overwhelming, it’s 
nice’.nice’.

Carol also appreciates the causes behind the product.  She works at lifeline and sees clothing Carol also appreciates the causes behind the product.  She works at lifeline and sees clothing 
wastage all the time that contributes to land fill.wastage all the time that contributes to land fill.



Toolkit

Fonts

Gistesy

Mongolian Baiti

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Colour Palette



Product Shots



Brand Shots



Brandmarking Shots



Week Seven Lecture
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Product Disclosure Document

Venture Name

By Lily Loo.By Lily Loo.

Public Disclosure Summary

The product is a sensory pillow, a comfortable pillow infused with The product is a sensory pillow, a comfortable pillow infused with 
lavender to give a relaxing aroma.  Created during art therapy lavender to give a relaxing aroma.  Created during art therapy 
sessions at a local hospital, the product engages two social causes.  sessions at a local hospital, the product engages two social causes.  
The first being recycling of clothing waste in the creation of the The first being recycling of clothing waste in the creation of the 
pillows, preventing it ending in landfill and secondly the use of the pillows, preventing it ending in landfill and secondly the use of the 
pillows encourages and enhances mindfulness practices for people pillows encourages and enhances mindfulness practices for people 
suffering with mental health concerns.suffering with mental health concerns.

Venture Overview

The product I am trying to sell is a lavender infused aromatherapy The product I am trying to sell is a lavender infused aromatherapy 
sensory cushion.  It addresses the issue of clothing waste by sensory cushion.  It addresses the issue of clothing waste by 
recycling clothing from second hand stores to produce the product.  recycling clothing from second hand stores to produce the product.  
The fashion industry has a high negative environmental impact The fashion industry has a high negative environmental impact 
due to the waste it generates going straight into landfill, taking 40 due to the waste it generates going straight into landfill, taking 40 
years to decompose.  It also enhances mindfulness practice which is years to decompose.  It also enhances mindfulness practice which is 
known to benefit some people experiencing negative mental health. known to benefit some people experiencing negative mental health. 
Over two in five Australians aged 16-85 years have experienced a Over two in five Australians aged 16-85 years have experienced a 
mental disorder at some time in their life.mental disorder at some time in their life.

Target Audience and Market

The target audience is females aged 10 to 70 due to the look and The target audience is females aged 10 to 70 due to the look and 
feel of the product.  That market en captures millions of people. feel of the product.  That market en captures millions of people. 
They are likely to buy because it’s created by people experiencing They are likely to buy because it’s created by people experiencing 
the same problems as them and it addresses a cause.  This is the same problems as them and it addresses a cause.  This is 
evident in recent research that says populations are thinking about evident in recent research that says populations are thinking about 
sustainable useful product purchases during the current times of sustainable useful product purchases during the current times of 
climate change. climate change. 

Resources

The human resources to create and sell the product are patients at The human resources to create and sell the product are patients at 
New Farm Clinic and Belmont Hospital, Brisbane.  It is anticipated New Farm Clinic and Belmont Hospital, Brisbane.  It is anticipated 
that the mental health hospitals will buy and fund the product that the mental health hospitals will buy and fund the product 
resources as part of their in house art theory sessions.  resources as part of their in house art theory sessions.  

Development

The product creation and sale could expand to other hospitals and The product creation and sale could expand to other hospitals and 
then commercially at retail outlets.then commercially at retail outlets.



Photographs
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Photographs



Photographs



Final Reflection

The lavender sensory pillow is a lavender filled pillow where the 
aroma is intended to aid mindfulness practices for those suffering 
metal health ailments.

The thorough process to develop this product includes a business 
model.  The product costs about $20 to make but this is from off 
the shelf purchases.  It could be anticipated that the cost to develop 
the product by purchasing bulk could be as little at $10.  The pillows 
could potentially be sold for $30.

It is proposed to partner with a mental health hospital that runs 
art therapy classes.  The would manage the purchase of the raw 
materials.  There would e no distribution costs as the pillows would 
be sold there on site to patients and visitors.

The raw materially is ethically sourced as the materials are sought 
from second hand stores.  The pillows are made from discarded 
clothes and sewn together.

The product has a social impact in it’s aim it’s aim to aid mindfulness 
practice.  It also aids a circular economy because clothes are 
prodominately thrown out and not recycled and end up in landfill.
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